
Learn the fundamentals of 
creating captivating and  
converting creative  

If you are frequently asked to produce 
newsletters, ads, reports, press releases 
and other pieces of designed marketing or 
business collateral, but feel like you don’t 
have the dedicated artistic skills to make 
those pieces look as though they have been 
produced with a design aesthetic–we’ve got 
you.  Create effective and visually- 
appealing graphic designs that don’t  
require a master’s degree in art, or an  
innate talent for design with this 3.5-hour 
interactive course.  

Receive an introduction to basic design 
principles that will help you communicate 
your brand’s message efficiently and  
effectively. Engage your reader with 
eye-appealing design that convinces  
them to complete the task you lay out  
before them. 

What You’ll Learn 
• Prepare your copy for quick and easy

comprehension.

• Create succinct and impactful messages.

• Learn the most effective types of copy and how to
avoid “font-fails,” while maximizing legibility.

• Select impactful typefaces and complimentary
font combinations.

• Choose graphics and color palettes that support
your message and brand.

• Know what factors to consider when choosing
between illustrations and photographs.

• Understand what elements need to be included in
brand guidelines.

• Review the 7 Basic Design Principles: Emphasis,
Balance / Alignment, Contrast, Repetition,
Proportion, Movement and White Space.

• Draw your reader’s eye through your document
and ensure they are seeing what you want them
to see.

• Graphically spotlight ideas, benefits and product
features, along with important messages.

• Learn what balance is and how to transition a
piece from page to screen.
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